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Introduction  

Making your site easy for search engines to find, search engine optimisation (SEO), and 

search engine marketing (SEM) are key parts of e-commerce.  

In this document, we will show you how ePages is designed to work with search engines 

and show you what you can do to improve your ranking in the search engines. This has to 

do both with appearing in the search engines and with placement and weighting (for 

example, PageRank).  

It is important to mention that some of the methods used by search engines for indexing 

and rating are not publicly known and change with time. The topics here therefore do not 

claim to be complete. The aim is to present relevant concepts and their implementation and 

introduce some basic things that a shop or website operator can do. Although we can give 

no guarantees by following the advice in this document you will have the best opportunity 

for good SEO results. 

Remember that the best SEO can only be accomplished with good content and you will 

frequently hear that CONTENT IS KING when it comes to your website and SEO.  

Other references:  

 
Google SEO Getting Started Guide  
 
http://goo.gl/X22MCW 
 
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/e
n//webmasters/docs/search-engine-optimization-starter-guide.pdf 
 
 
Google Webmasters  Forum  
 
http://support.google.com/webmasters/?hl=en 
 
Start a Google Webmasters account:  
 
www.google.com/webmasters. 
 
Start a Bing Webmasters account:  
 
http://www.bing.com/toolbox/webmaster  

 

  

http://goo.gl/X22MCW
http://goo.gl/X22MCW
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://static.googleusercontent.com/external_content/untrusted_dlcp/www.google.com/en/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://support.google.com/webmasters/?hl=en
http://support.google.com/webmasters/?hl=en
http://www.google.com/webmasters
http://www.bing.com/toolbox/webmaster
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SEO Cockpit  

There are many innovations in this version of the system and one that will be very 

exciting for many is the SEO Cockpit. This will provide a graphical indication of the 

quality, and tips to improve quality, of your Search Engine Optimisation for any page on 

the store. You can launch the SEO Cockpit at any time from the Marketing menu >> 

Search Engine Optimisation.   

 
In this new area you will now find all the information that will help your business with SEO. You can also 
launch the SEO Cockpit from any page by clicking on the SEO Icon on the top right of the page. If in 
Preview Mode then you will find the SEO score and link in the Commands menu area of the ribbon menu. 
You will also find that there is an SEO Widget in the Dashboard where you can access the SEO 
information about pages in your store. 
Once you launch the SEO Check for a page it will open over the page that you are viewing and provide 
tips and advice. The SEO Cockpit uses the traditional stop light colours of Red ï needs work, Orange ï 
could be improved and Green ï All OK. 
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The URL  

Session IDs often generate long chains of letters and numbers in the URL, (starting with "ID="  

or "session=")  and include a number of parameters (represented in the URL with question 

marks "?"  followed by characters interspersed with ampersands "&" ). These do not work well 

with search engines.  

¶ ePages 6 does not use session IDs in the URL
1

.  

¶ In addition, the ePages 6 URL usually uses only one URL parameter.  

Some areas of the shop do not need to be indexed in a search engine. At times, indexing could also be 

undesirable, examples being the shopping basket or the My Account area. ePages 6 prevents indexing of 

these pages by using the rel="nofollow" link attribute.  

 

The URL has been made as short as possible to make it easier for a user to understand the 

results a search engine displays. In order to change the link, a special "Short URL" entry field 

is available (6.0.6 or higher) for all products and categories.  

ePages uses the ñrel=canonicalò tag to tell the search engines that both URLs (long internal and 
short keyword) point to the same content. You can find our more about this at Google Support 
on Rel=Cononical. 

 

Content and Categories  

 

 

  

http://support.google.com/webmasters/bin/answer.py?hl=en&answer=139394
http://support.google.com/webmasters/bin/answer.py?hl=en&answer=139394
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Products  

 
 

How to get the Short URL  

You can get the short url, publish it to social media or create an HTML link that can be added to websites 
or email the short url. Just click in the link ñCreate external linkò near the short url on a page or product. 
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NOTE: Once the short URL has been created and submitted to search engines DO NOT change it 
as it could result in a page not found in search engine results.  

 

Here are a few examples of short URLs:  

Home page: http://<domain>/epages/<ShopName>.sf   

Category page: http://<domain>/Jackets   

Product detail page: http://<domain>/Family -Tent -XYZ  

The position of the search term in the URL and whether it is included as a parameter are both 

unimportant. However, the URL is clearer if the search term is included (see above). You can 

read about URL settings you can change beginning on page 4.  

Sitemap. XML  

ePages 6 (after 6.0.4) automatically creates a file called Sitemap.xml every night. The 

http://www.sitemaps.org project is sponsored by Google, Yahoo, and Microsoftð operators of 

the leading search engines on the internet. The existence of this structural overview on an 

online shop or website makes it easier for search engines to analyse the site and provides 

information about timelines and the relative importance of specific pages, for example.  

 
You can create a sitemap at Marketing menu >> Search Engine Optimisation >> XML Sitemap 
only websites with their own domain name can create an XML Sitemap. Only create the sitemap 
after you have created the short URLs which is again only enabled after your domain name 
points to the website. 
 

 
 
You can also create a HTML site map automatically in the 
Categories / content menu.  
NOTE: only this pages and products that are set to óvisibleô will be 
included in the sitemaps. The sitemaps will auto update as 
changes are made. If you want pages in the site map not visible in 
the store navigation then set the radio button óvisibleô as yes and 
óvisible in menuô as no. 
 
 
 
  

http://www.sitemaps.org/
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Managing the XML Sitemap in Google Webmasters 
 
You can create a Google Webmasters account for free which can help you understand what 
Google sees. Go to www.google.com/webmasters and sign up. 
 
You will need to add and verify your ePages online store or website: 
 
Open Google Webmasters account and lick on the ñADD A SITEò button. 
 

 
 
Then add your URL ï only the main domain name like www.mysite.com.au and nothing further. 
 

 
 
You will need to verify your ownership of the 
website by adding some code to the site. 
 
You must use the ñAlternative verification 
methodò with ePages. 
 
This will create a HTML Meta tag that you must 
copy and paste into the back office of your 
website. 
 
 
 
 

  

http://www.google.com/webmasters
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After you create the HTML Meta tag and copy then go to the back office of your website and then go to 
Setting menu >> General settings >> Advanced settings. There you will paste the HTML Meta tag and 
then save. Once this has been done go back to Google Webmasters and click on the ñVerifyò button. 
You can also use Google Analytics to verify your website but you must have a Google Analytics account 
and Property-ID and add that in the ePages back office at Marketing menu >> Google analytics >> 
Property-ID. In the latter situation you will select to verify by Google Analytics in Google Webmasters 
control panel. 

 
Once the site has been verified you can add the XML  sitemap in Google Webmasters. 
Click on your domain name that will now appear in the Google Webmasters dashboard. 
Click on Optimisation in the left navigation menu >> then on sitemaps. 
Click on Add/Test Sitemap >> enter the site map name (the domain name will already be there so only 
the suffix portion needs to be entered) which will be sitemap -xml and mobilesitemap -xml you can 
submit both. The sitemap will appear after it is submitted. It may take some time for Google to crawl 
through a large sitemap. 
 

 
 

Google Places  
Google Places can significantly help your local search results for people that are located close to you. It is 
easy to setup a Google Places account and if you have a physical store or office is recommended: 
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Social Medi a 

You can get great SEO benefits by connecting and sharing on Social Media like Facebook, Twitter and 
Google+. ePages provided tools to enable you to connect to your social media accounts that can be 
found in the Marketing menu. 

 
 
There are other capabilities that are available via features in the Marketing menu that help you get the 
most of SEO like Google analytics and Google Adwords integration. 

  
























